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FROM THE CHAIR

Over the past few years ABAC has had a strong
focus on improving awareness of ABAC standards
and compliance by the regulated community. After
sharp increases in determinations and breaches in
2020, ABAC implemented a comprehensive series
of training videos and an online training course in
early 2021. By the end of 2022 this course had
been completed by over 650 industry participants.
These resources are invaluable in assisting alcohol
marketers to understand the Code standards and
how to achieve responsibility in alcohol marketing
and packaging.

ABAC built on these resources by developing a set
of compliance checklists in 2022. The checklists
were developed in light of the findings of pro-active
compliance monitoring commissioned by ABAC and
completed in 2022. These resources complement
the ABAC Pre-vetting Service which pro-actively
checks alcohol marketing for ABAC compliance
before it reaches the market.

While 2022 saw a significant decline in
determinations and breaches, the publicly available
determinations by the ABAC Adjudication Panel
continue to provide valuable guidance to the
alcohol industry on responsible marketing. |

am encouraged that all breaches arising from
complaints received in 2022 resulted in removal,
discontinuation or a commitment to modify the
material. ABAC signatories statistically receive far
fewer breaches than non-signatories, due to their
increased engagement with ABAC and use of the
ABAC pre-vetting service.

Mr Harry Jenkins AO
] Chair, ABAC Management
Committee

AbAC

THE
ABAC
SCHEME
LIMITED

3397

Requests to

pre-vet marketing

590 rejected prior
to entering market

YEAR IN REVIEW

126

Complaints

Resulting in
63 determinations

Determinations upheld

Resulting in
100% Compliance

Access via the ABAC Website >

17.7

Business Day
Turnaround
The average number of business

days determinations were
completed within. (30 day target)



http://www.abac.org.au/abac-media-reports/upheld-report-list/

